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ASVideo Digital Posters

Medical Congresses Employ Interactive Digital Posters
to Deliver Dynamic Content to Medical Professionals

THE CHALLENGE

Medical societies around the world need a more effective solution to
communicate medical techniques or specific case dynamics with other
medical professionals. To meet this challenge, ASVideo, a Scala Certified
Partner in Madrid, Spain, created digital posters designed to facilitate
information transfer and encourage discussions with other medical
professionals.

ASVideo, with their vast knowledge of audio-visual systems for the medical
and pharmaceutical industries, solved the dilemma by applying new
technologies and its experience in digital signage. The solution to the problem
was an interactive digital poster displayed on a 42" digital screen in portrait
orientation.

THE SOLUTION

ASVideo replaced typical printed posters with centrally managed and

database driven interactive digital posters. Each poster is composed of a 42" Panasonic screen, oriented in portrait mode,

and connected to a digital signage network where medical professionals can search for relevant information with just a
touch of the screen.

The screens were installed in meeting places, such as medical
congresses or professional meetings. Participants could search the
medical database at each screen and learn new medical techniques
or inquire about case dynamics for individual cases. Content
available from the database includes text, graphics, medical scans
and videos to better deliver a multimedia solution for the intended
information; something traditional printed posters could not
provide.

An added feature of the poster network is to facilitate a voting
system thatallows participants
to vote on their favorite

content. The vote is registered S %e,
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To enhance the effectiveness of the digital posters, branded medical and pharmaceutical ads are displayed on the
posters providing exposure for industry vendors. Each supporting brand provides sponsorship for the poster network
and facilitates the flow of information to medical professionals at the event.

Each poster is configured with a Panasonic 42" screen and overlaid with an interactive touch frame from IST, a mounting
solution, a media player that serves as the Scala Player, a bar code sensor and speakers; all operating on a wireless
network that can service up to 15 digital posters. Each digital poster is centrally managed from a remote server and
provides the content the user requests on demand.

THE BENEFIT

Until the introduction of digital interactive posters, hundreds of printed posters were displayed in conference rooms
waiting for medical professionals to view and discuss with their colleagues. The obvious drawback of this solution was
the posters only displayed one topic with no other supporting content and new posters had to be produced for each
meeting. The process was difficult to manage and expensive to implement.

The new digital posters provide dynamic messaging allowing for real-time updates of the content and integration of
multimedia files for topic support.

The new digital posters have been successfully deployed at the:

+ National Congress of Otolaryngology in Madrid, 2007 where 1800
attendees viewed 8 digital screens accessing a database of 450 posters.

« Emergency National Congress of Salamanca in 2008 where 1500
attendees viewed 5 digital screens accessing a database of 400 posters.

Residents of Ophthalmology Congress in 2008 where 200 attendees
viewed 4 digital screens accessing a database of 200 posters.

« Congress of the European Society of Laringuectomia
in Barcelona where 400 attendees viewed 3 digital
screens accessing a database of 200 posters.

« National Congress of Ophthalmology in 2008 where 1500 attendees
viewed 6 digital screens accessing a database of 200 posters.

« National Congress of Otolaryngology in Tarragona, 2008 where 1800
attendees viewed 8 digital screens accessing a database of 450 posters.

National Congress of Surgery in Madrid, 2008 where 4000 attendees,
viewed 10 digital screens accessing a database of 1000 posters.
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